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Digital Communication Strategy

Communication Plan

How to "engage" target audiences and generate 
leads in the validation phase of the business 
model, development and launch of the web 
platform?
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Digital Communication Strategy

Activity No. 11 according to the project consisted:

1. Preparation of the communication plan to ensure 

efficiency in achieving the objective of dissemination of 

results of the project.

2. Implementation of the content of the broadcast 

channels and manage the presence in social networks 

according to the project communication plan, namely in 

accordance with the defined communication axis.



POLYTECHNIC INSTITUTE OF SANTARÉM     |     DATA

Digital Communication Strategy

“Percentage of older adults using social networking technologies is 
increasing, stimulating research on "their use" and on their "communication 
behaviours". However, the literature states that it is necessary to distinguish 
between “social networks” and “social support”, Hutto, C. J. 2015

social networks social support

Channels Contents



POLYTECHNIC INSTITUTE OF SANTARÉM     |     DATA

Digital Communication Strategy

social networks
Channels Contents
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OUR WEB PRESENCE

• Reach institutions located in the Alentejo NUTS II
• Gather statistics to understand the right ways to 

communicate
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FACEBOOK STATISTICS 

• Increased reaches
• Graphic posts and mobilities get higher 

numbers
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FACEBOOK POSTS
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E-MAIL CAMPAIGNS

• E-goi campaigns

• Articulate all media

• Different public, public we choose
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E-MAIL CAMPAIGNS

• Increased website views and visistors

• Using effective communication tools
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YOUTUBE CHANNEL

• View peaks when shared to Facebook 

or via e-mail
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CONCLUSIONS

• Increased views of all our communication channels

• Most of our public is located in Alentejo, mostly 

participants and the envolved cities: Santarém and Beja
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CONCLUSIONS
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